






  



Abstract 

The study aimed to identify the opinions of the customers in the 

application of electronically insurance services in Jordan, and to clear-out 

the importance of its application in the insurance companies in Jordan 

and to show the impact of its application on customer satisfaction and in 

increasing the demand for insurance companies services. The study 

followed the descriptive and analytical method based on a questionnaire 

applied to a sample of 339 employees in  three insurance companies 

(Middle East Insurance Company, Al Nisr Al Arabi Insurance Company 

and Jordanian Insurance Company). The study concluded that the 

application of insurance services electronically in Jordan receives a 

significant level of acceptance among the customers of the insurance 

companies. In a similar manner Satisfy customer satisfaction and increase 

their interest in insurance services. 

In light of the results, the study recommended that the electronic services 

should be applied electronically in Jordan. The electronic services should 

be characterized by quality, efficiency, reliability, responsiveness, 

information adequacy, simplicity and ease of use. 
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: تطبيق خدمات انتأمين إنكترونياً في الأردنملاحظات حول رأيك في 
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